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TREND DEGLI INVESTIMENTI NEI TOP 5 PAESI UE

Source:  ZenithOptimedia Forecast; October 2010
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ANDAMENTI PER MEZZO

Europa occidentale

Italia

Television

Newspapers

Magazines

Radio

Out of Home

Cinema

Internet

2010(f): +3,3%

2009: -13,5%

 2010(f): +3,0%

2009: -11,2%

Source:  ZenithOptimedia Forecast; October 2010
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