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Executive Summary

In a global economy driven by speed and agility, competitive edge is intrinsically tied to the enter-
prise’s ability to get information quickly and efficiently to workers, partners and customers, regard-
less of location. 

This new reality is highlighted by a recent study, in which many respondents point to the expanding 
mainstream success of wireless technology as a key success factor to their ability to succeed in an 
increasingly mobile market. 

“Organizations are discovering wireless technology’s ability to successfully deliver vital corporate 
applications to knowledge workers in the field, on the road, or wherever they need instant access to 
information,” says Kamal Anand, Senior Vice President, Marketing and Corporate Strategy at Meru 
Networks, a mobile solutions provider in Sunnyvale, Calif. “The increasing mainstream popularity 
of wireless tools underscores the point that companies have increasingly turned to this technology 
as an important tool in their quest to optimize business processes.” 

IDG Research Services, under Meru’s sponsorship, recently queried 106 CIO magazine subscribers 
to gain insight into corporate plans to extend applications wirelessly. This summary report explores 
relevant market trends, with commentary from key respondents. The survey’s key findings include:

ß Companies are extending applications wirelessly to increase productivity, improve customer 
support and provide instant access to real-time information.

ß Wireless technology is moving from heavy use in certain vertical industries to more mainstream 
deployment across industry sectors.

ß Respondents report wireless technology as a major boost in increasing competitive advantage.

THE PRODUCTIVITY PROMISE

With the Information Age holding full sway over global commerce, corporate success is increasingly 
tied to workers’ ability to access information quickly and flexibly to make better-informed business 

decisions. And as workforces strive to get work done anywhere, 
anytime, they are turning to mobile technology in ever greater 
numbers to access business-critical information. According to 
the survey, wireless projects are coming in several areas, as 
companies already using wireless branch out further across 
the enterprise, and new wireless users take the first steps. The 
result: wireless technology is gaining increasing mainstream 
traction as an important corporate productivity tool. 

That’s been the case with the City of Plano, TX, which has de-
ployed a wireless mesh network to create a mobility corridor 
for seamless wireless broadband access across the city. Ac-
cording to Dave Stephens, director of technology services for 
Plano, wireless connectivity has allowed him to extend vital 
applications out to the field, saving time and helping workers 
accomplish more. 

“Real-time information is the starting point for us—it’s critical 
for public safety [i.e., Plano’s police force],” says Stephens. “If 
they can fill out the incident report in the field by the time they 

Productivity advantages

Improved customer support or services

Need for real-time information

Competitive/information edge

Lower operating costs

Improved accuracy of data collected in the field

Improved supply chain management

Expanded revenue opportunities

Other

Don’t know

Productivity advantages, improved customer service  
and need for real-time information are top drivers  

of decision to mobilize enterprise apps.

63%

55%

52%

31%

21%

20%

15%

11%

3%

2%

Q: What are the top three drivers of your company’s 
decision to mobilize enterprise applications?  
Base: 103 CIO subscribers
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get back to headquarters, all the information is processed. 
It helps process prisoners faster and reduces duplication  
of effort.” 

Indeed, when one considers the plethora of workers who 
need information to do their jobs far from the traditional 
desktop, wireless technology is an obvious and logical choice 
for companies that want to get information to the field quickly 
and reliably. 

IDG survey respondents agree, as survey data pegs the top 
three drivers of corporate projects to mobilize enterprise  
applications as:

ß productivity advantages (6� percent);

ß improved customer support (55 percent);

ß need for real time information (5� percent). 

In fact, respondents use these factors most heavily when 
crafting a business case for mobility projects, with 75 percent 
choosing “improving productivity” and 59 percent going with 
improving customer service levels as primary building blocks 
in building a funding proposal. 

“Business-critical applications are top of the list for wireless 
extension at many companies, simply because these applica-
tions will have the most profound impact on workers’ ability 
to do their job faster and more effectively,” says Anand. “Pro-
ductivity advantages, access to real-time information and improved customer service support that as-
sumption, which is probably why they are at the top of respondents’ considerations.” 

In fact, this trend is likely to continue, as 69 percent of respondents say their mobility investments over 
the next 1� months will support data mobility solutions. 

WIRELESS ADOPTION CURVE

One of the more interesting trends in wireless adoption 
is the steady expansion of wireless technology out of 
its early vertical industry strongholds in sectors such as 
healthcare and retail. Many experts point out that wire-
less growth from early adopters is spreading across the enterprise, as they expand from their early use 
in vertical industry-specific applications to more general applications such as ERP, field service and 
voice.

Thirty percent of respondents characterize themselves as either innovators or early adopters in the 
wireless arena, while a further 4� percent rated themselves as early majority adopters. 

This result supports expert opinion that points to increased wireless momentum across the enter-
prise. “The market initially started out in hot verticals such as manufacturing, healthcare and retail, 
and moved into pilots for WiFi in large enterprises and SMBs,” says Stan Schatt, vice president at ABI 
Research in Oyster Bay, NY. “Now we’re starting to see WiFi networks being built out, so there’s consid-
erable growth in larger installations.” 

The bottom line here is that wireless is heading for the mainstream. “There’s a lot of momentum infus-
ing wireless technology in the enterprise today,” says Samir Sakpal, program manager of mobile and 

	 	
What to Look for  
with Wireless Vendor/
Solution Evaluation
When asked what factors weigh most heavily in their 
evaluation of enterprise mobility vendors, 7� percent of 
survey respondents name security first, while the reli-
ability of the software/network resonates with 54 per-
cent of respondents.

Thirty-two percent choose support and services as criti-
cal, while �0 percent want a solution that is easy to use 
and manage. Rounding out the top five criteria is the 
ability to integrate into existing enterprise infrastruc-
ture, chosen by �8 percent of respondents. 

“All of these factors highlight the importance of extend-
ing enterprise applications safely and reliably. Survey 
respondents are clearly showing that wireless applica-
tions are important to the success of their enterprise, 
but that the applications must perform well over wire-
less and be easy for workers to use in order to gain 
maximum productivity,” says Kamal Anand, senior vice 
president, marketing and corporate strategy at Meru 
Networks in Sunnyvale, Calif.

Real-time information is the starting point for us.”
 — Dave Stephens, director of technology services,  

City of Plano, TX
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wireless communications, North America, at Frost and Sullivan, a research and consulting firm in San 
Antonio, TX. 

Indeed, Gary L. Allen, Executive Director, Office of Technology in the Amarillo Independent School Dis-
trict in Amarillo, TX, sees wireless use as common in the education sector. “It is fairly mainstream now 
and will continue to grow rapidly,” he says, characterizing his school district as a mainstream adopter. 
“Wireless is an important strategy we are currently using to improve productivity of principals, assis-
tant principals, individual teachers and students. The importance will continue to grow as the band-
width increases and the connection speeds increase.” 

As technology has migrated farther afield of corporate headquarters to land in the hands of field work-
ers such as service technicians or sales reps, it’s clear that wireless will play an increasingly important 
role in supporting business success. 

For most respondents, email and voice remain the killer applications for initial wireless use. The survey 
finds that 88 percent of respondents have adopted wireless email, with a further 4� percent planning 
on deploying it in the next 1� to 18 months. Meanwhile, voice application adoption rates are 44 percent 
currently deployed, with �4 percent targeted to implement it in the next 1� to 18 months. 

“This makes sense, as general-use applications such as email and voice can improve collabora-
tion for many mobile workers, giving them the information they need to work more productively,”  
says Anand.

In fact, email, intranet and voice applications are most likely 
to be extended wirelessly on an enterprise basis, the survey 
shows, as 76 percent (email), 4� percent (intranet) and �8 per-
cent (voice) of respondents have implemented those applica-
tions enterprise-wide.

Another sector showing growth is vertical industry applica-
tions, where respondents show a clear interest in gaining a 
productivity advantage by moving their industry-specific ap-
plications into wide adoption. The survey shows that �5 per-
cent of respondents have already extended their industry-spe-
cific vertical applications, while another �7 percent plan to do 
so within the next 1� to 18 months. Twenty-one percent of re-
spondents extend vertical industry applications at the depart-
mental level, while �4 percent have implemented enterprise-
wide deployments.

“The interest in extending these types of applications clearly 
illustrates that these innovative wireless users want to move 
beyond general productivity applications such as email and 
deploy business-critical applications to further leverage wire-
less to improve productivity and lower costs,” says Anand.

Stephens, of the City of Plano, falls into this category. He is 
building wireless applications that specifically support mu-
nicipal functions such as public safety and municipal workers. 
For example, he has built a wireless application that lets wa-
ter meter readers pull the data wirelessly from meters as they 

drive down a street, and transmit the data to the office automatically. This is a vertical industry appli-
cation that allows city personnel to work more productively. And by analyzing the data, they can pull 
valuable insights, such as pinpointing households that are not complying with water restrictions, or 
locating a water main leak quickly and accurately.

Improving productivity

Improving customer service levels

Improved access to corporate resources

Cost/budget

Improved accuracy/fewer errors/less waste

Improved field data/market intelligence

Lowered administrative expenses

Improving revenue and sales

Customer acquisition/retention

Supply chain efficiency

Better inventory management

Lack of IT skills/training

Other

Don’t know

Three-quarters consider “improving productivity”  
when making the business case for  

spending on enterprise mobility solutions.

75%

59%

59%

42%

36%

33%

29%

28%

20%

18%

16%

14%

2%

2%

Q: Which of the above do you consider when making 
the business case for spending on enterprise mobility 
solutions? Base: 103 CIO subscribers
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Survey respondents also show movement into wirelessly extending productivity and customer ser-
vice-oriented applications. Of those new users planning on extending wireless solutions in the next 
1�-18 months, 4� percent are doing so with field service applications, 68 percent with CRM and ERP 
data, and 67 percent with groupware or document/information management. 

They are also choosing a variety of methods for wireless extension. According to the survey, the most 
popular tactics are to use mobility solutions to extend applications, to extend apps that are already op-
timized for wireless, and to use apps on wireless phones or PDAs that are hosted by a wireless carrier. 
Use of applications on wireless phones, PDAs and tablet PCs is particularly popular in healthcare. 

SPENDING AND IMPLEMENTATION CHALLENGES 

With increased mainstream awareness and adoption of wireless technology, one would expect to find 
increased spending overall, and the survey reflects that assumption.

Spending is trending upward, with an average investment of $�.5 
million reported by respondents. Twenty-three percent report 
spending $1 million to $4.9 million, while 1� percent have invest-
ed between $5 million and $9.9 million. Moreover, 6� percent ex-
pect their spending on enterprise mobility solutions to increase 
during the next 1� months, while only 5 percent predict a dip in 
expenditure.

“We see our wireless spending increasing, mostly in the area of adding additional access points,” says 
Allen. 

Respondents do report some ongoing challenges that CIOs are encountering with enterprise mobility 
projects. The clear number one is that of security.

“From our perspective, security is very important because of the public safety data going across the 
network,” says Stephens. “It’s very key.”

Other respondents agree, with 55 percent citing device security as a primary barrier to implementing 
workplace mobility solutions, and �� percent pointing to network security as an issue. In fact, 7� per-
cent say that security is critical when evaluating mobility solutions. 

Another important issue is reliability of the software and network, with 54 percent choosing this as a 
critical factor.

“Reliability is absolutely a key challenge, particularly as load increases,” says Allen. 

FINAL ANALYSIS

The survey data serves to illustrate a clear, broad trend: Companies are investing significantly in a  
mobile infrastructure, and continue to port new and existing enterprise applications over to wireless 
technology.

As companies look for every advantage to increase productivity and customer satisfaction, wireless 
use will continue to be an important tool in the corporate IT arsenal.

 CALL TO ACTION: 
For more technical details about Meru’s innovative Mobile Scale Solution, or to find out how Meru’s solution 
solved specific customer WLAN needs, go to www.merunetworks.com.

“There’s a lot of momentum infusing wireless 
technology in the enterprise today.” 

— Samir Sakpal, program manager, Frost and Sullivan


